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:: OVERVIEW
OncoGenex Technologies Inc. (OncoGenex) is a clinical-stage biotechnology company dedicated to improving survival
and quality of life of cancer patients by developing targeted therapeutics for treatment-resistant and metastatic
cancer. The ability to advance drugs quickly and efficiently is the result of OncoGeneX's ability to unite groups with
a common interest in treating cancer: universities, hospitals, clinical networks, companies, granting agencies and
investors. This strategy allows OncoGeneX to conserve capital and resources, leverage excellent science and research
facilities, and focus our efforts and finances on adding value through clinical validation.

RESULTS at a Glance

1 In partnership with Judah Communications, 4AM Group provided a custom creative that is attractive,
professional & clean. A streamlined navigation system with drop-down submenus allows for great usability.

2 4AM Group developed the website using template pages and CSS within a tight timeline of 7 days. In
addition to integrating copy, images, PDF downloads, and press releases, 4AM Group also integrated an
internal site search for increased functionality and usability.

READ MORE and see HOW we did it...
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it OBJECTIVE i1 STRATEGY

OncoGeneX wanted to: Web design and development services provided by 4AM:
B Educate visitors about products M Visioning and Planning

B |ncrease product awareness (local and international) B Creative Design with Judah Communications)

B Generate investor inquiries and interest B HTML Template Development

B Gather feedback B Copy and Image Migration

B Reach the media B Site Search Functionality

B Answer frequently asked questions B Media Kit and PDF Downloads

B Market to specialized industries and markets B Testing

B Improve career awareness B Launch

B Develop a website that is easy to maintain B Quality Assurance

:: APPROACH
4AM Group utilized a 4 phase strategy for the development
of the OncoGeneX website.

SCREENSHOTS
Omo%m.e)( i —

Phase 1 _ Creative Desiqn , | M:awr (] VPRUDIJ‘.[TE | PARTHERT:S | INVESTORS | MEDIAROOM | CAREERS
B 4AM Group in partnership with Judah Communications, was :

CONTACT | SITE MAP

s

able to develop a custom creative layout for the corporate bringing hope to life.

website utilizing a streamlined site architecture, engaging
imagery and strategically placed sub-menu navigation, PDF

downloads and integrated site search.

B The website interface is both functional and usable as well as || i 8 (B sl
OncoGenex Technologies Inc. (OncoGenex) is a clinical- June 19-22 B8I0 Annual General
professiona I a nd Clean stage biotechnology company dedicated to improving 2005 Mezting, Philadeiphia

survival and quality of life of cancer patients by developing
targeted  therapeutics  for  treatment-resistant  and
metastatic cancer. Since these stages of cancer are fatal,

* Panel Session

* Booth #1247

* Partnering Meetings
we are committed to developing these therapies as quickly July 36
&5 possible. 2005

World Conference  On
Lung Cancer, Barceiona

Phase 2 - Website Development
M Utilizing HTML-based templates and CSS, 4AM Group was able
to develop the OncoGeneX website with ease of maintenance

in mind. In-house staff are able to make site-wide revisions
by changing a single template page.

I CSS conforming to the latest web standards allows in-house
staff to update text, image and layout changes with ease.

PRODUCTS 2
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Qur ability to advance drugs quickly and efficiently is the
result of our abilty to unite groups with a common interest
in treating cancer: universities, hospials, clinical networks,
companies, granting agencies and investors. This strategy
allows us to conserve captal and resources, leverage
excellent science and research facilties, and focus our
efforts and finances on adding value through clinical
validation. This is an extremely efficient business model
that has allowed us o rapidly advance our product
candidates through pre-clinical and clinical development

Home Page

Events and conferences are updated
regularly. For current information on
upcoming presentations by OncoGenex,
please revist this page frequently.

[ > ] NEws + EVENTS BLAST

Enter your email address below to receive
updates on OncoGenex, our products and
events.

At OncoGenex Technologies Inc. we are
firmly committed to protecting your privacy
and wil not share your information with
third parties without your explict
permission.

READ MORE about RESULTS and details...
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:2 APPROACH (conTINUED) SCREENSHOTS

Phase 2 - Website Development
M 4AM Group migrated all copy and optimized images to the

CONTACT | SITE MAF [sEARcH] [»]

website with layout and usability in mind.
| ABOUT US | PRODUCTS | PARTMERSHIPS | INVESTORS | MEDIA ROOM | CAREERS |

Phase 3 - Additional Components :

B 4AM Group developed an integrated site search tool allowing

visitors to search for specific information and increase v
usability and functionality of the site further. pe to life.
I 4AM Group also added a Media Kit section in partnership with

Judah Communication, which includes press releases, product

fact sheets, corporate information, events and conferences. Main Navigation System

Phase 4 - Testing and Launch

I Through 4AM Group's rigorous testing process, website Onco@me)C conmaer e e 1 v S
quality assurance was met. The website is cross-platform | ABOUT US | PRODUCTS | PARTNERSHIPS | INVESTORS | MEDIA ROOM | CAREERS |

and cross-browser compatible. ‘ g }
B The website was launched within 7 days in time for an a 4

important winter conference.

[> [ auick Links Site Search

How to search. Type in a few relevant words and click Search. One word will often return
too many results; more than four or five words often return too few.

T —

:2 EFFECT ON BUSINESS
Results based on original objectives:

Search: products

Found 45 documents, showing 1 - 10.

[1-10] [11-20] [21-30] [21-40] [41-45] [Next >>1
Hslp

B The website is a great educational tool for products

I Significant increase in international product awareness : ﬁ;:3';2’;21;11;%;;?;:?;t;’;;i?;é?‘f?_“'
B Generation of numerous investors N Ow";jgew T
M Increase in product and visitor feedback f“iidﬁgﬁf i,;f‘ﬂpt;“
M Ability to reach the local and national media a. %pt i aseac
W Answers frequently asked questions o ”mf““" et
I |Initiates specialized market opportunities L

B Increased awareness of career opportunities Integrated Site Search

B Implementation of an easy to maintain website

READ MORE about how 4AM can help you drive more business...
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:: RESULTS

OncoGeneX is extremely satisfied with the final website. With a very tight timeline of 7 days, 4AM Group was able to
design a usable and custom layout, develop a streamlined, easy-to-maintain and functional website as well as test and
launch in time for their conference.

Integration of company information, product specifications, clinical trials, media, employment and investors
opportunities have made the website into the main marketing tool for OncoGeneX . The website is visited by cancer
patients, research organizations, universities, hospitals, clinical networks, companies, career opportunists, granting
agencies and investors. The site search functionality has allowed for easy access to specific information.

2t URL
www.OncoGeneX.ca
2z OUR STORY :: 4AM SERVICES
4AM Group develops businesses, concepts and tools that are :
designed to bring people together, providing the resources to : DRIVE MORE BUSINESS

do greater things. 4AM Group understands how the value of t SOLUTION : WEB DESIGN & ECOMMERCE

authentic relationships truly affects the performance and growth

of every organization. Think of 4AM as igniting the spark. E GET GOOGLE'D GUARANTEED

Originating in digital technologies, the specific skill of 4AM rests
with understanding the complexity of different organizations

and the many different needs for creating great relationships. ; BUILD MORE LOYALTY
: 8 SOLUTION : EMAIL MARKETING
every company's “mission statement”, 4AM understands how the

value of authentic relationships truly affects the performance and ENGAGE MORE CUSTOMERS
: G SOLUTION : INTERACTIVE MEDIA

Unlike the cliché approach to relationships that grace almost

growth of every organization.

GET 4AM TO WORK FOR YOU AND GET RESULTS GUARANTEED

CALL 1.877.426.8811 OR GO ONLINE WWW.4AM.CA FOR MORE CASE STUDIES




